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OVERVIEW

WE CHANGE HOW PEOPLE . THINK AND
BEHAI/E THROUGH THE POWER OF EXPERIENCE.
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Telephone 02-3015-3100
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E-mail motz@motz.kr

Address  AISA|OFETAREE 330 DMCEEHAMAMIE] (.03920)
, a8 ‘ Homepage www.motz.kr
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ACCOMPLISHMENT

STRATEGIC PARTNERSHIPS W/ITH RENOWNED GLOBAL COMPANIES AND CLIENTS.
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SPOTLIGHT OF TRUTH

PUBLIC
MARKETING

Event Promotion / Ceremony /
Launch Event / Showcase /
Exhibition / Pop-up Installations

CELEBRATE YOUR LIFE

PREMIUM
MARKETING

Private Event / VIP Event
/ Hospitality / Lecture /
Conference / Gala Dinner

SHOCK YOUR SENSES

CULTURE
MARKETING

Concert / DJ Club Party / Award
Festival / Entertainment Show /
Sporting Events

BREAK THE RULES

CONTENTS
PRODUCTION

Festival / Live Show / Party /
Performance / Collaboration /
and more
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Event Promotion

: : : » Ceremony
We create new value that you've never imagined. +  Launch Event
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EPIC GAMES KOREA AMORE PACIFIC CASS
FORTNITE KOREA OPEN 2018 INNOVATION DAY
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Premium Marketing

We create memorable moments at the highest point of life time

HAMeHO[HIE CIXIRIOZ X[ &o| FAHS MSSt1 Q1 2[UO| FHO = 7| A= =9 7S AIArRILIC.

Private Event
VIP Event
Hospitality
Lecture
Conference
Gala Dinner
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CARVER KOREA TAG HEUER LONGINES
AHC EFF7 LAUNCHING EVENT CONNECTED MODULAR 45 LAUNCH EVENT LADIES CLUB GARDEN PARTY
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PREMIUM MARKETING
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PARADISE SEGASAMY

PIAGET
PARADISE CITY OPENING CEREMONY

DIAGEO RESERVE
POSSESSION LOUNGE

WORLD CLASS KOREA 2016-2018
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MERCEDES BENZ
INVITATIONAL 2018 FOR COE

SAMSUNG ELECTRONICS

SAMSUNG ELECTRONICS
GLOBAL RETAIL CONFERENCE 2018

2018 WINTER OLYMPICS GALA DINNER



Culture Marketi
We make you dive in to the groove.
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Concert
DJ Club Party
Award
Festival

Entertainment Show
Sporting Event
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MERCEDES-BENZ SENSATION LEAGUE OF LEGENDS
5TARDIUM 2018 BRAND ZONE SENSATION KOREA 2012, 2013 WORLD CHAMPIONSHIP 2014
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CULTURE MARKETING
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Contents Production

. — . o . * Festival
We have realized artistic future values with our own communication expertise. « Live Show
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¢ Performance
¢ Collaboration and more
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ELECTRO POP MUSIC FESTIVAL MNET X MOTZ CO-PRODUCTION EDM MUSIC CLUB PARTY
HEADLINER FESTIVAL DJ SURVIVAL TV SHOW ‘HEADLINER’ HEAVEN & HELL

KANGWON LAND CASA CINEMA KANGWON LAND CASA CINEMA
DISNEY ON ICE MAGIC FESTIVAL BROADWAY DREAM GOLDEN TICKET
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