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B =49l (Brand Campaign)
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OMNI Channel
- Digital (Influencer), Event, Exhibition, Viral Film

Reference Project List.
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2016 LG OLED AURORA CAMPAIGN

2017 LG NANO CELL SUPER MATCH

2017 LG UltaWide FESTIVAL

2014 FIFA WORLDCUP BRAZIL Z7{2|&%Z HYUNDAI FAN PARK

2014 FIFA WORLDCUP BRAZIL LAtz 2t 2 S

2013 FIFA CONFEDERATIONS CUP BRAZIL HYUNDAI ROAD TO BRAZIL
2012 EURO CUP HYUNDAI FAN PARK (9cities / 6countries)

2010 FIFA WORLDCUP 1MILLION DREAM BALLS FOR AFRICA

2010 FIFA WORLDCUP HYUNDAI FAN PARK (29cities / 19countries)

10. 2008 EURO CUP KIA FAN FEST (6cities / 3countries)
11. 2008 2009 LG MOBILE WORLDCUP
12. 2008 LG ACTION SPORTS CHAMPIONSHIP

artan

Nano CellDisplay
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AT O|A OHA|IE (Space Marketing)

OMNI Channel
- Event, Exhibition

Reference Project List.

1. 2016 LG OLED LOSO Gallery

2. 2016 LG G5 Showcase

3. 2014 HERA X Au jour le jour Showcase

4. 2014 SOCHI WINTER OLYMPIC Samsung Exhibition
5. 2009 LG MOBILE WORLDCUP KIOSK

6. Hannover Mess 2009 “Korean Pavilion”

7. Hannover Mess 2008 “Korean Pavilion”

8. CARTES 2007 “GK POWER”




GOOSE ISLAND
BREWHOUSE

O E OtA|Y ( Event Marketing)
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OMNI Channel
- Event, Exhibition

Reference Project List.

2017 SIEEE Media Day 21 O[HIE
2016 Goose Island Brewhouse #13 O|[HIE
2015 o2 3|EH A= 70th Anniversary
AfALSA-T 7 2 S50] SAHRE Qx4
2014 AOIHAIO|E VIP 2H A

2014 THE BRILLIANT BASEBALL CLASSIC
2015 Eatr2ld 27|10

2014 Eatr2ld 27104
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2|E|Y OHA|® ( Retail Marketing)
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OMNI Channel

- Store, Event

Reference Project List. Raal 003 Taman
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C|Z|E 0HA|™ ( Digital Marketing)

Branded ContentsZ 7|HIC 2
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OMNI Channel
- Digital, Mobile, Event

Reference Project List.
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OMNI Channel
- MEDIA

Reference Project List.
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I Company History

201 4
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« The Brilliant Baseball Classic 2014 7|18 & 2% LG OLED Aurora Campaign

+ HERA-Au jour le jour Collaboration Launchlng Event « G5 Launching Showcase

» 2014 FIFA World Cup Brazil $CHatSat 2SI 2016 Goose Island 2 |2l

2014 FIFA World Cup Brazil S-& HIA|R| 4= Zm||2l +  EQ}0|A Brand Campaign

. 2014 HERA YCH I LA SAA . SAZEAR DZOAN
‘HYUNDAI Fan Park 24F 7|2 & 4% +  EQ0|A SNS &ZtOHAE
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2013 2015 2017

2017 LG NANO CELL SUPER MATCH

FIFA Confederations Cup Brazil 2013 Of= AT 2 70 7|4 7|8l L 213 « 2017 LG UltraWide Festival
HYUNI?AI Road to Brazil Z4m{|Q! : ‘:’itﬁlf%_xf‘iﬂtﬁﬂ =20] 5 Exf_E% A=A + 2017 Goose Island 212! Z4H|9I
* 2S/oisti W Digital Media /i 2 2F - EE SRR 2V 1" R Y * 2017 Happycall Digital =7+ L3

!

+ It Media Creative MBI ‘P40 2’ Z2ME . H2IHE A510| 2T 20y Z2HE * 2017 5tEZEE Media Day 21 O[HIE
+  37tMedia Creative C|ZL| Ot0|AHTH3 222t 11 ZHT| QI « 2017 SIEBIEE ZOHSHY GA| O[HIE

" HEUAENS SaIl BT + 2017 S1ACHR THEE OHIE

» ’The Mackiss Company’ OOH Media Planning . 2017LGV30 M2 DY 78 T2 EM
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I Company History

2008 Omnipartners2 AtE H
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LG Action Sports World Championship * LG Mobile World Cup Championship G &
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- Headquarters : Seoul, Republic of Korea
- Branch : Los Angeles, United States of America

Country (20 +)

Project (50 +)

Client

USA 2009 LG Mobile World cup LGHAt

(@A\\/ADYAN 2017 LG UltaWide FESTIVAL LGHA}

Germany EURO 2012 HYUNDAI FAN PARK O| . /R ALS 2}
Spain 2010 FIFA WORLD CUP SOUTH AFRICA HYUNDAI FAN PARK O| .M/ ALS 2}
England EURO 2008 KIA FAN FEST O|L4d/7|0FALS 2}
France 2008/2009 HANNOVER MESSE KOREA PAVILION (Only Germany) AHY7|=/AERL
ltaly LG NANO CELL SUPER MATCH (Only England) LG A}

Island 2016 LG OLED Aurora Campaign LGHA;

Russia EURO 2012 HYUNDAI FAN PARK O L /AL ALS 2}

2009 LG Mobile World cup
2014 SAMSUNG GALAXY STUDIO SOCHI OLYMPIC WINTER GAMES

LGHA}
HE7|=l/ S}

Africa (67l=)

2010 FIFA WORLDCUP SOUTH AFRICA “1MILLION DREAM BALLS FOR AFRICA”

O] L4 /It AkS At

Mexico
Brazil
Q| 57f=

2008/2009 LG Mobile World cup
2009 LG Latin Bboy Championship (7 countries)
2014 FIFA WORLD CUP BRAZIL HYUNDAI FAN PARK (*Brazil)

LGZA}
LGZA}
O| =M /SRS 2}
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